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NFL NETWORK AND YOUTUBE TV REACH NEW 
CARRIAGE AGREEMENT  

 

NFL Network and NFL RedZone Now Available on YouTube TV in 
Advance of 2020 NFL Season 

 
NFL Media and YouTube TV today announced a new carriage agreement to bring NFL Network 
and NFL RedZone to YouTube TV subscribers just in time for Kickoff of the 2020 NFL season.  
 

NFL Network will be available starting today on YouTube TV as part of the base membership. 
NFL RedZone will be available as part of YouTube TV’s new add-on package, called Sports 
Plus, also launching today, with host Scott Hanson delivering every touchdown from every 
game to fans on Sunday afternoons during the NFL regular season starting September 13.  

 
“We are excited to bring NFL Network and NFL RedZone to YouTube TV subscribers, just in 
time for Kickoff of the NFL’s 2020 season,” said Hans Schroeder, EVP and Chief Operating 

Officer of NFL Media. “The opportunity to give NFL Network and NFL RedZone the broadest 
distribution as possible to our fans remains a top priority for us, so we’re pleased to bring our 
lineup of exclusive live games, informative shows and award-winning content to the YouTube 

TV channel lineup.”   
 
“Sports fans have been some of our most passionate members since we launched YouTube 
TV, so we’re thrilled to introduce NFL Network to our line-up of more than 85 channels, plus 

NFL RedZone as part of our new Sports Plus add-on package,” said Lori Conkling, Global Head 
of Partnerships at YouTube TV. “This partnership further demonstrates our commitment to offer 
a premium portfolio of content to our members.” 

 
The addition of NFL Network to YouTube TV’s channel lineup brings year-round NFL content to 
fans including live exclusive games, popular live studio shows such as Good Morning Football, 

NFL GameDay Morning, NFL Now and NFL Total Access, plus award-winning original content 
series such as A Football Life, NFL 360 and America’s Game.  
 
The NFL continues to be the most popular content on television with games accounting for 47 of 

the top 50 shows on television in 2019. Additionally, digital consumption of NFL content is also 
on the rise, making NFL programming and content availability on platforms like YouTube TV 
valuable amongst fans. 

  
Coming soon, YouTube TV customers will also have access to both NFL Network and NFL 
RedZone through NFL.com and the NFL app on smartphones, tablets, PCs and connected TV 
devices.   
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NFL Media is comprised of NFL Network, NFL Films, NFL.com, the NFL app and NFL 
RedZone. 
  
Seven days a week, 24 hours a day, 365 days a year, fans turn to NFL Network to receive 
information and insight straight from the field, team headquarters, league offices and 
everywhere the NFL is making news. Launched in 2003, NFL Network gives fans 

unprecedented year-round inside access to all NFL events, including the Super Bowl, Playoffs, 
regular season, preseason, Pro Bowl, Pro Football Hall of Fame induction weekend, NFL Draft, 
NFL Scouting Combine, Senior Bowl, league meetings, minicamps and training camps.  
  
For fans on the go, all NFL Network programming can be streamed live through the NFL and 
NFL Network apps on smartphones, tablets, PCs and connected TV devices (Amazon Fire TV, 

Android TV, Apple TV, PlayStation 4, Roku and Xbox One). Access is available for NFL 
Network subscribers of participating TV providers. For more information, go to 
NFL.com/nflnetwork. For NFL Network audio programming, download the TuneIn app. 
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