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2021 NFL REGULAR SEASON AVERAGED 17.1
MILLION VIEWERS – UP +10% VS. 2020 & HIGHEST
AVERAGE SINCE 2015
NFL Games Ranked as 48 of the Top 50 Shows on TV During 2021
Regular Season
370 Billion Total Minutes Consumed Throughout 2021 Regular Season –
Up +18% vs. 2020
The 2021 NFL regular season averaged 17.1 million viewers (TV+Digital) – the highest
regular season average since 2015 and up +10% vs. 2020.
During the 2021 NFL regular season, NFL games ranked as the top 16, 48 of the top 50 and 91
of the top 100 telecasts on TV.
Throughout the season, there were 370 billion total minutes consumed which is up +18% vs.
2020 and the second-highest total on record behind only 2015.
For the first time, each NFL team played 17 regular season games, providing fans with an extra
week of regular season NFL action.
“Featuring incredible play on the field and close contests, the 2021 regular season proved to be
one of the most exciting and exhilarating of all-time,” said Hans Schroeder, NFL Executive Vice
President and Chief Operating Officer, NFL Media. “This year’s schedule, highlighted by an
enhanced regular season featuring 17 games, gave our broadcast partners the ability to provide
fans with more football and incredible matchups than ever. We look forward to a strong finish
with the upcoming postseason and Super Bowl LVI in Los Angeles.”
During the 2021 NFL regular season, there were 34 games decided by a game-winning score
on the final play – the most in a single season all-time – while 49 games were decided by a
game-winning score in the final minute of regulation or overtime – tied for the most in a single
season all-time. Additionally, 175 games – 64% of all games – were within one score (eight
points) in the fourth quarter – tied for the fourth-most all-time.
Provided below is the list of the Top 10 most-watched NFL games during the 2021 regular
season:
•
•
•
•
•

Las Vegas Raiders vs. Dallas Cowboys (Week 12, CBS) – 40.8 million
Dallas Cowboys vs. Kansas City Chiefs (Week 11, FOX) – 28.7 million
Cleveland Browns vs. Green Bay Packers (Week 16, FOX+NFLN) – 28.6 million
Chicago Bears vs. Detroit Lions (Week 12, FOX) – 28.2 million
Tampa Bay Buccaneers vs. New England Patriots (Week 4, NBC) – 27.2 million

•
•
•
•
•

Arizona Cardinals vs. Dallas Cowboys (Week 17, FOX) – 26.8 million
Los Angeles Rams vs. Green Bay Packers (Week 12, FOX) – 25.2 million
Dallas Cowboys vs. Tampa Bay Buccaneers (Kickoff, NBC) – 25.2 million
Green Bay Packers vs. Kansas City Chiefs (Week 9, FOX) – 25.0 million
Dallas Cowboys vs. Los Angeles Chargers (Week 2, CBS) – 25.0 million

ABOUT NFL MEDIA
NFL Media is comprised of NFL Network, NFL RedZone, NFL Films, NFL.com, the NFL app
and streaming service, the NFL Channel.
Seven days a week, 24 hours a day, 365 days a year, fans turn to NFL Network to receive
information and insight straight from the field, team headquarters, league offices and
everywhere the NFL is making news. Launched in 2003, NFL Network gives fans
unprecedented year-round inside access to all NFL events, including the Super Bowl, Playoffs,
regular season, preseason, Pro Bowl, Pro Football Hall of Fame induction weekend, NFL Draft,
NFL Scouting Combine, Senior Bowl, league meetings, minicamps and training camps.
For fans on the go, all NFL Network programming can be streamed live through the NFL app
and NFL Network app on smartphones, tablets, PCs and connected TV devices (Amazon Fire
TV, Android TV, Apple TV, PlayStation 4, Roku and Xbox One). Access is available for NFL
Network subscribers of participating TV providers. For more information, go to
NFL.com/nflnetwork.
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